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Executive Summary

The Zoning Ordinance and Design Upd@@®DU) project is acompehensive update of the
Zoning Codeadopted in 1982, and the Desigunielines, adopted in 1994 hese codes are
being updatedb promote high quality, sustainable and culturally responsive dasigto
implement the goals and polisien the Genetdlan that the @mmunity adopted in 2006The
Planning Service Dision (PSD)of the Community Developmebtepartmen{CDD) is leading
thisproject The updateroject isdivided into two phasesPhase one includédse commercial
portion of the Mixed Usareaonly. The second phase will address the residential areas.

This repot presents the results of thef@munity outreach effort to obtainput from the
CommunityMembers at large, landowners, other stakeholders, Community departments and
enterprises.CommunityMembers were invited to participate in interactive workssegsionsn
which theydiscusse@nd provided input oland usesnd desigrnn themixed-usecomnmercial
areas

Generally,outreachparticipantdelt that there were differences between-aubas in thenixed
usecommercial area and that thening code andesign standards and guidelirsé®uld
address these more individyathan they are in theurrent Zoning Code and Desigui@elines.
In particular participantdelt:
e Areas around botha3inoscouldshould be developed with uses that enhance and
capitalize upon them.
e Area north of the Arizon@€analcouldshould be developed with more entertainment
usesvisitor accommodationand retail
e Pima Road area was seen as provididgarsity of retail and services that would help
meetregional andhe Community needs more conveniently.
¢ McDowell Road corridors a good areor uses thatould mostly serve Gmmunity
Members
e Area south of McKellipsvas addresslin three parts 1) The eastern portion
couldivould bea goodlocation foran industrial business park?) The western portign
with goodexposureo the freeway and the Casino Arizoonauldivould be a good
location forretail, tourist accommodations and erthinment.3) Creating an open spe
linear park for the use of@hmunityMemberswvas suggested as the best restoration plan
for the river once mining was completed.
e Southwest Area @&tion 12)couldbehigh-endretail, entertainmenand office uses

Beyond seeking input on the zoning areparticipantswere asked questions and offered
feedback onsustainable design concept$n discussionsparticipantsfelt that design should
reflect Community culture angifferentiatedfrom that in surroundingities.

In conclusion, workshop participants supportieel creation ofiCharacterArea® wasdiscussed

asa way to implementhe concepts expressed by then@nunity in thkese outreachefforts.
Additionally, participants felt strongly that
differentiateand ensurevisitors know that they are shopping, dining, spending time and doing
business within the Salt River Piavaricopa Indian Community.
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Introduction

Background:

The Zoning Ordinance and Design
Update (ZODU) project is a e
comprehensive update to the
Communi tyds Zoni ni..,
DesignStandardsThese documents
are toolghe Community can use to

pes——

the 2006 General Plaand be a
vehicle toensure high quality,
sustainable and culturally responsive ...
development Zoning Ordinaces
guidethe type and intensity ¢énd
uses, the appearance astimatic,
environmental, and cultureésponsg
of buildings andthe design andevelopmenof sitesin the Community

General Area
to be discussed

The first phase of this projectdosedon thecommercial and nenesidential areas of the
Communitywithin the general area shown the adjacennhap

Outreach Process:

Theprojectbeganwith the creation of a process through whismmunityMembersand
stakeholdes could providenput In designing thigrocessconsideratiorwas given to the
observation thawithin the commercial area theseem to be several small@eas, whiclhave
different characteristics offierg differentdevelopmenbpportunities.In addition these smaller
areasseemed to be developing in different waygigesting patterns of related and compatible
landuses.To test these observations, participants consdtee various parts of the commercial
area individually. In addition from the General Plan and knowtge of the @mmunity it was
clear that the @mmunity valued sustaable development and desireasyelopment that
expressed and wasnsistentvith their culture. Part of the outreach process was designed to
obtain input on sustainable development and@mnew development can reflect the Pima and
Maricopa (O6odham.and Piipaash) cultures

To obtain as much participation aspossible the outreach effort included severalactivities:

1. Presentations ameetings of establishedo@munity groups including the Salt River and
Lehi Seniors and th¥outh Council;

2. Creating antbr meeting with special interest focus groups including landowners,
developershigh school studentSalt River Business Owners Associatiand
individualsfami | i ar wi t h thisteey a@acutumes ni t yoé s

3. Holding meetings with key members of other Community Government departamahts
divisions andTribal Enterprises, includingngineeringand Constructioiservices

2
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(EC9), and the Economic Development Divisi(lEaDD), Environmental Protection and
Natural Resource€£PNR), and with Tribal Enterprises includirgglt River
Development CorporatiodgEVCO), CasinoAZ, Salt River MaterialsGroup (SRMG)
4. Facilitatingthreeinteractiveworkshops opn to allCommunityMembersn which they
e discussedhe strengths, weaknesses, opportunities, and t((&WOT analysispf
the variousubareas witin the commercial area;
¢ indicated on a map where they felt the best locations for various types of land uses
mightbe;
e answered a questionnaiend
indicated their preferences on various design elements that would be used in new
developments.
5. Establishing a Stakeholde#slvisory Groupmade up of a cross section of the
Community.

This document describ&sput received
from the @mmunity at the workshops
and various meetings. Ehi
information plus guidance from the
Stakeholder Advisory f@up and the
CommunityCounciltogether with the
goals and policies ithe 2006 General
Plan will help create a
comprehensively updatetbning Code
and Design Guideliree These new
regulationswill facilitate economically
successfutievelopmentwhichis
enhanced bgppropriatequality design
that reflects the culturalalues of the
Pima and Maricop&ibesandtheir
current preferences for the physical

development of the Community. Community Workshop held in TWdaters Cafeteria

rry LA

It was the goal of this outreach effort to obtain general input from the communé@gasesn
thenonresidentialarea and on design concepithe effortsucceeded in accomplishing that
goal The processvas not intended to generate statistically signifisamvey results that could
be scientifically tabulated.
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ZODU Project Time Table

The Zoning Ordinance and Design Updat®ject is on target as far as the anticipai@etable
The Community Development Department is well aware thed is of the essence in
completing the commercial section of the codeiandorking diligently to compléde the project
on time

Task Name 2009 2010

| Half 2, 2009 Half 1, 2010 | Half 2, 2010 Half 1, 2011
| MIJIJTATSTOINIDIJIFIMIAIMIJITJTATSTIOINIDIJIFIMIA
MILESTONE | P— | i

Task 1: Initial Project & Securing Resources
Task 2: Develop Written Communication Plan
Task 3: Setup Committees and Core Groups
MILESTONE Il
Task 4: Conduct Community Outreach
[Task 5: Data and Info Research and Analysis
MILESTONE lll
Task 6: Analysis of Outreach and Data Research
Task 7: Draft the Code
MILESTONE IV
Task 8: Internal Review Process
MILESTONE V
Task 9: External Review Process
Task 10: Adoption Process

The first two Milestones have been completed and the Project is on schedule.

Next Steps

The nex step in the Zoning Code and Design Update project is to creatdirminarydraft of
the new code and design standdaitghorough review by the stakeholde@ymmunity
departments, focus groups ahé CommunityCouncil. In doing thiscareful attentionwill be
givento the input and guidance receaiv@nd the goals and polices of the General Plan.

Summary of Outreach Bsults

Thecommercial and nenesidential areas of the Communétydefined on the General Plan
werebroken down into the following sudreaseach of which was sedmvingparticular and
uniqueStrengths, Weaknesses, Opportunities and TrESMEOT).

1. Theareanorthof the Arizona Canal;

2. TheCentralArea(aong Pima Road from the Arana Canal to McKellipRoadwest
of 101);

3. TheMcDowell RoadAreg
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4. The area aroun@asino Arizonat McKellips
5. TheMcKellips Roadareabetween McKellipgRoad and the Salt Riveaind
6. The Southwest Area €stion 12)

The following provides a general summary of the input received from the Community through
thevarious workshops and meetings reflects input from:

53 people who attended workshops,

16 people who attended focus group meetings,

Approximately 65eniorsattended presentations,

One-on-oneinterviews with knowledgeabledihmunityMembers

10 meetings withstaff of other departments

36 landowners who attended a special meeting,

25 high school students who participated in a workshop,

14 Steering Advisory Groumembers,

Eighty-four questionnairewverefilled out by participants at the various kkehops and
Community meetings.

Detailed results are provided later in this report.
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The Area North of the Arizona Canal

o
Participants frequently referred to tlaeeanorthof the Arizona = g . % 3 5
Canalas t he AEArcaertacogneinzi ng t he cjggrgesng
trend of existing and proposed use&@akertainmenattractions Vialinda ££% 8 3 <
and tourist accommodations. ’
Most felt that

e Thetrendtowards entertainment type development
should be enhanced by future land uses in the area
particularly aroundhe Casino

e Usessuch agetail, entertainment, restaurants, hotels,
etc. should be encouraged

e A local circulate transit system as a way to litdgetherthe various destinations in the
areawas desirable

e Outdoorplazasand parkshould be incorporated into developments.

The area should incorporate elements that allow the visitors to experience and appreciate
the history and culture of theoBimunity.

e The G@mmunity should be buffered from ttraffic impactsof thecommercial
development.

e Uses such as industrial and warehousing that do not add to or detract from this
entertainment character should be disaged or allowednly with specificconditions

The Central Area (west ofPima Road)

This area includes land on the east side of Pima Road between the
Arizona Canal and McKellips Road west of the Pima Freeway.
Participans felt that: McDonald Dr —

Arizona Canal

e This aregrovidesexcellent exposure to theaffic on thePima
Freeway and to the cross traffic from the freeway to Scottsdale
on the six easivest arterial roads —.

e Appropriate businesses included those that can capitatiz Indian School Rd—
traffic exposire and/or provide convenient access to gomals
services for the @nmunitysuch as a grocery store, retail and
various service businesses. Thomas Rd

e Thepermitted80-foot building heightand floor areaatio of
A45make this areadesirablefor business development. McDowell Rd
Auto sales wera desired use while others did not.

e The area is under served by mass trargithaving a better connection between the
reservation and the surroundingr@munity was desired and needed service

e A means to better distinguish this area froottsdale was desd (currently there are
only a few small signs mounted below ggeed limitsigns indicatig that the area is part
of the @mmunity).

e Uses that are not desired included heavy or light industrial.

Chaparral Rd—=
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McDowell Road

The McDowell Road Area ruredong McDowellbetween McDowell Rd
thePimaFreeway and the Beeline Highwakarticipants
felt generallythat: McKellips R

e Thisarea s appropriate fouses thaprimarily served
the GmmunityMembersmore directly such as small
retail shops, farmers markets, grocery store, and
restaurants.

e Industrialand liquor salesvere undesirablases in this area.

Country Club Rd

Casino Arizona at McKellips Area

Participants felt that the area within ¥4 mileGzsinoArizona McDowell Rd |
and west to the Pima Freeway N o
McKellips Rd §
¢ Shouldbe developed with businesses that capitalize on
the casinand enhance it through usasluding
entertainment, hotel, small retail shops, grocery store,
plazas for outdoor shopping, entertainment and a
cultural events center.
e The casino managers felt this casieoosdmoreofafic | ub o mar ket rat her
marketanticipated inTalking Stick ResortCasina Adjacentuses could cater to this
i c | mdrket.
e Should includegood pedestrian connectiobstween useand outdoor spaces
Should be linkedoy local transito the Talking Stick Resort and Casino and other
attractions
e Thearea s underserved by mass transit and a link to surrouradingnunities, which
makes itdifficult for somepeople to get to the Casino includi@gsinoemployees
¢ Development and impacts should be buffered from the surrounding residential areas.
¢ Industrial development and general offieesre not desired in this area

Loop20

Country Club Rd

Alma Scho

McKellips Road & South to Salt River

Participants felt the McKellips area south to the river McDovwell Rd
actually had three different sub areas. Some felt the
following applied to thessub areas:

e The southeast cornarea neathe intersection of
McKellips and the Pima Freewdmas goodexposure
to both thePimaandRed Mountain Feewaysand
some felt itoffers agood opportunityor retail, office andtouristaccommodations
Some felt it wagqual to &ction 12

Country Club Rd

Alma Scho
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The southeast area is currently under active mining and material procéssstg
participants felt thabnce the minerals have been extractied Salt River area should be
restored as open spaeeluding anatul linear park for exclusive use by Community
Members

The aredetween the river and McKellips outside the flood pihiould be redeveloped
for clean industries following the current industrial character.

The Salt River Materials representatives also felt there was a need for industrial uses even
beyond the mining operatiorindustrial and appropriattommercialuseswere seen as
providing employment opportunities in manufacturing and light industries.
Someparticipantsvarned of not becoming the location for uses that would not be
permittedin other communities.

A powerline corridortransectghe southwestorner to the area near Alma School and
McKellips RoadsThis unique feature does create a constraint for certain development
opportunities.

Southwest Corner

proximity to two freeways, Arizona State

The southwest corner of the Commupggmetimes McDowell Rd 1 W E o
referred taas Section 14s a squarenile in area L —
Some participants felt that this afeasexcellent McKellips Rd (ATl \Casinp AZ /f -t
exposure to both the Red Mountain and the Pima 2
Freewaysandfelt it offered anexceptional Loop 202 p— 2 =
development opportunity because of its size, and its - 8ls 3 §
i = =
<C

University, Tempe and Scottsdale. Somatedthat

comparabldocations on the south side of the Red Mountain Freeway have been
developed as regional commercial shopping centers (Tempe Madegmd Mesa
Riverview Mall).

Someparticipants saw this area as a high end mixed use area including entertainment,
restaurats, hotels, and large retail stores.

Most participants did not think the buildingsthis aresshould exceed the currently
permitted 86foot heightlimit.

Participants stateiddustrial, industridbffice flex and manufacturing uses should not be
developed in this area.

It was suggested that a cooperative effort between Comngougrnmentdevelopers
and all landowners in the preparation of a master plan for developiriitetiand uses,
open space, access, roads designstandardeould helpget the highest and best use in
this area.

Character Areas

Currently there is little differentiation in design standards between the various areas or for
different land uses. hie General Plan is very broad in its definition of mixest commercial

and te current Zoning @de would permit nearly any use anywhere withinnineed-use
commercial areaWith this combination there exists the possibility for incompatible land uses to

8
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be located adjacent to one another to the detriment of botiddIition,ione si ze fi ts al
standards can result in requirements deemed inadequate for one use and excessive for another.

The concept of different ACharacter Areaso wa
meetings with the various stakeholdeouyps.

iCharacter Areaso use zoning to facilitate the
standards to help support those usihk the appropriate amenities and features fat th

particulararea. Participants founthat then Co mme r c i Usdiared designdted in the

General Plan encompasses-anbas that have different characteristics and different types of

existing and proposed usddey felt that eme areas were better locationsgarticular types of

uses and may be less appropriatedthers Par t i ci pants felt that wusin
an appropriate way to address these differences and supported the supported this concept.

Participantswere aske@boutthe possibility of incompatible us@®r example, industrial uses
within the area north of the Arizona Canaidhow they would address theuses while

keeping in mind that the | and is allotted to
uses with specific conditionsdlfeolulsewedanhy fn
Adi scouraging the incompatible usebo.

Character Area

e Consists of compatible and mutually supportive land uses

¢ Includes design standards that provide aspirate amenities and features.

e Can be implemented though zoning or a combinatiorzohing and overlay
districts.

Specific Land Usegthin the Commercial Corridor

In the mapping exercisgorkshopparticipants placed land use tags labeled with the uses listed
below in an area that indicated that they walldw theselectedusesto be developed anywhere
within the Mixed Use Commercial areas as defined in the General Plan

Technology Campus affiliated with a University

Hospital or major Medical Center

Amusement Park

Condaminiumsor apartment units above commercial buildings for Community
Membersonly.

In the same mapping exercisen®e aitreach participantslaced tags in an area that indicated
that theywould not allow the following uses to be developed anywhere within the Mixed use
Commercial areas:
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Auto Mall and/or Dealerships.

Timeshare or Vacation Rentals

Seltstorage facilities

Heavy Industrial uses

Biological Research facilities for cloning, animal resbatem cell or drug research.

Cultural Design and Visual Preferences

Participantsgenerallyfelt thatcultural values, traditions and customs should be reflected in the
designand in some cases the weighin partsof future developmentsThis feeling was

expressed in verbal comments, comments written oquéstionnairandthroughthe cultural
designvisual preferenceortionof the workshop.Several respondents said that color should be

used to reflect cultural values as well as redtaraterials and culturally significant motifs,

patterns, shapes and designs. Several people expressed concern about the inappropriate use of
Tribal symbols such as the Mamthe Maze and certain numbers, animals and family basket
designs. In additiorsome individuals mentioned the importance of Akimel designs to tell a

story and following the meaning of Hadag.

In the visuabreferenceortion of the workshopgespondents felt it is very important to
include shading, open spaces and ulgealntdoor spaces in the design of future buildings.
Participants also felt that it is important to control the size and number of signs in commercial
areas.In addition, they felt that it is important to maintain the dark skies by regulating lighting
in commercial areas and to include public art in

the design.
Salt River Pima-Maricopa Indian Community
The Memorlal Ha” recelved the hlghest ra‘te w ZONING ORDINANCE AND DESIGN GUIDELINES UPDATE
Commercial Areas Only ~
of approval when aske a ng
) — : !
us e o f material s ’ col You are invited to attend a Community Workshop! Mo s t

All Community members are invited to attend a Workshop on the Zoning Ordinance and Design

people preferred Informal arrangements of natl\ [L:Scllaal’eepsv:r:zsule%og\nmunuymembersaveencouragedloauend any one of the three Workshops
and arid trees and shrubs. They also preferred | ErrETIELY

at Salt River Community Center

maintenance ap P roac_h . that all ovyed _plants to sy November 2 fom 301 730PH
grow naturally with minimal pruning instead of MUMFonmn o
. . « Saturday, November 14 from 3:30 to 6:00 PM
frequentand extensiv@runing. at Friendship Par
Dinner and Refreshments Will Be Served General Area
Door Prizes and Freebies to be discussed
. Activities for Children
CO m m u n Ity WO rkS h 0 p This project will affect everyone in the community in some way, so your participation is important
The Community Development Department wants
= m,m to hear:
ACtIVItI eS * How you would fike to see the commercial areas developed:
* How new development in the commercial areas should look:
* If there are businesses you would like to see developed or if there are businesses that
would better serve your needs:
Three workshopwere held for all @mmunit © ow e commarcl dvscmrt o b et P i Ouir
Y y
Members These workshops were specifically
designedo engage the participation of _ P R ™ e oyt
CO m m U n Ity I\/e m be rSO th ey CO u | @X p I’eSS th el r Check our web site at www.srpmic-nsn.gov/economic/zodu
opinions on land use and design of developmet
in the commercial and nemesidential areas. The Flyer used to advertise workshoy

10
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workshop started out with a Pow®iRt presentation providing background information about
the General Plan, the Zoning Ordinance and Design Standards and existing and proposed
develgment in the commercial and nossidential areas

SWOT Analysis

Next the attendees were broken into small groups where they participated in an analysis of the
Strengths, Weaknesses, Opportunities and Trends of various areas within the commercial and
nonresidential areas of the Community. To fdatke discussiarthe study area was broken

down into thefollowing subareas:

1. North of the Arizona Canal;

2. Central Pima Road from the Arana Canal to McKellips)

3. McDowellRoad

4. Casino Arizona (land arourtte existingCasino Arizong

5. McKellips Roadland between McKellips Road and the Salt River
6. Southwest Area &fton 12).

Questionnaire

During the discussion the
participants were asked to fill
out aquestionnairgsee
Appendix)

Mapping

Then the participants placed tag
of various types of land usésee
appendix) including those they
made up themselves, amap of
the commercial ahnorn
residential areza This allowed

the participants to consider
various uses and the best
locations for them. Community Workshopapticipants in land use mapping exercis

11
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Questionnaire and Mapping Results

Theresponses tthe Questionnairend the results of the Mapping Exerdgeeach of the six
areagnentioned above are provided in the following sedtion

AREA NORTH OF THE ARIZONACANAL

What kind of uses would you like to
see in this area?

Area north of Arizona Canal: Preferred Ust

Retail
Entertainment

The preferred land uses most commonly Restaurant
identified by respondents are showrthe bar Parks and Plaza
chart. Hotel
Water Park
. . . Business to grow
Other items which were mentioned only one Amusement Park
time by respondents w&asino, Clothing Shopping Mall
shops, Commercial to enhance the Cagino Nightclub
. Farmers & Artist Market
think of what money level the customers are Car lots
at the Casino, Costco, Culturally related arts Riding Stable
and crafts for Communitilembersonly, ~ Office
Dance Studio, Dialysis Treatment Center, Medical complex
Fitness center, Gas Station, Golf Course, Hi 0 5 10 15

density housing, Office buildingkjght
industrial, Like Santan Mage, Maintain open space, Manufacturing, Movie Theater, Music,
Only AGreen Bui | daEnteltamment, PankiagcReeservatiOnuof ogen
wilderness not more development outside of red zone, Residential, Resorts, Same as is but
more, Townhouse, Uses that would benefi

encroachment from Scottsdale style of Uses identified in Mapping Exercise
development, Walking\west World type
il H H Entertainment
facility with multi-uses. kit
Hotel
Results of the Land Use Mapping small Reta Shop
Exercisefor North Area: Medical/Dental

Large Retail Store
Office/Services

Thebarchart indicates the responses Farmers Market

. . . . Warehousing
received in the mapping exercise for Biotech Researct

different land usesThe preferredand uss Auto Sales & Servic

for this areachoserby the most participants|  Townhome/Condo
Light Industrial

was entertainment followed by hotel, Daycare
park/plaza, restaurant, small retail shops Water Park
medical/dentahnd large retail shop$here Manufacturing
was one response for a ball ride. 0 5 10 15 20 25 30 35

12
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Participants placed 178 land use tags in thia are

Are there uses you would not like to see developed in this area?

North of Arizona Canal: Are there uses
you would not like to see in this area?

22 20

18 17
: ]
14
Yes No No Response

If so, what are they?

The bar chart shows t.he most po.pUIE Area north of Arizona Canal: Uses not Preferre
responseslses mentioned once in

the survey wereAnything that Industrial 9
detracts from entertainment theme, Warehousing 4

APS office,Areas beyond the red do Heavysltr:'g’ugt'r‘i‘; S

not develop but leave open and zone nightclubs except around casin 2
conservationArena, BarsBiotech, Car dealerships 2

Daycare Flex Buildings, Garages, o 2 4 6 8 10
Housing- due to vandals]unk Car

Lots, Manufacturing, No glass boxes and chrome stylel buildings, No more hotels thas what
planned at this time, No more office business complexes needed in thiBakesa,Porno Shop,
Sports Bar, Strip MalllJses that are not edaendly or not environmentally sound

Would you like to see future development within ¥ mile of the
Casino erhance/complement Casino activities?

Th|r.ty participants felt development near th Would you like to see future development
Casino should enhance or complent the within 1/4 miles of the Indian Bend Casino
Casino activities and foutid not. Some enhance/complement casino activities?

respondents identified specific types of usg
they would like to see developed within %

30
30

mile of the Casino. Their responsesre 20 16
Entertainment Venue, Sportdigh-end 10 o

retail shops;Vital uses that mesh with 0

Casina Yes No No Response

13
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CENTRAL AREA(west of PimaRoad)

This area includes land on the east side of Pima Road between the Arizona Canal
andMcKellips Road west of the Pima Freeway.

What kind of useswould you like
to seein the Central area?

The preferred land uses most commonly
identified by respondents are shown in
the bar chartSeventytwo responses
werereceivedn the survey.

Uses with one response were
Amphitheatey ASU partnershipBike
Trails, Community owned business,
Dovetail with Scottsdale development fc
McDowell Road, Electronic store,
Entertainment FitnesSenter, Golf
Course, Jewelry Storejght office,
Medium dengy housing Service
providers for professional offices,
Shopping center or two, Small retail tha

Central Area: Preferred use:

Retail
Restaurant
Bank
Park, Plazs
Gas Station
24-hour Pharmacy
Offices
Mixed Use Commercia
Health clinic
Grocery Store
Fast food
Services for Members
Medical/Dental
Large Retail Store:
Post Office
Homes/Condos
Hotels
Farmers Market
Car dealerships

NDNDNDNDNDNDDNDDN

would be used by Community

businessesSpecialtyshopping places, Starbucks, Support commetaitdie

Casinos, UPS, Warehoyg&-hour Towing.

Results ofthe Land Use Mapping
Exercisefor Central Area:

Thebarchart indicates the responses
received in the mapping exercise for
different land uses. Participants placed
139 land use tags in this area.

The land use chosday the most
participants was farmersarket,
followed byrestaurants, auto sales and
services, small retail shops,
office/services medical/dental, large
retail stores and hotels.

The land uses chosen once were

warehousing, adult entertainment, gas station, grocery store, Laundromat, and stay the same.

Central Area:

Uses identified in Mapping Exercise

Farmers Market
Restaurant
Auto Sales & Servic
Large Retail Store
Medical/Dental
Small Retail Shop
Office/Services
Townhome/Condo
Biotech Researct
Park/Plaza

Hotel

Light Industrial
Daycare
Entertainment

15
15

0

5 10 15 20

14
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Are there uses you would not like to see ithe Central area?

Central Area:

Are there uses you would not like to see in this area”

40 31
30
20 9
10
0
Yes No No Response

If so, what are they?

Thebar chart on the right identifies the three mos
popular responses to tearvey questionnaire.

Uses mention once in the surwegre Agriculture,
ApartmentsChanmical storage in large quantity,
Factory type or industrype buildings that obscure
view, Flex office,Light industry More
developmentsNot sure, maybe nauto dealership
type businesse®arking AreaStrip malls, endless,
continuows development of shopping malls,
warehouse & biotech

MCDOWELL ROAD

Central Area: Uses not preferret

Heavy Industrial 4
Industrial 2
Office space 2

o
JEn
N
w
B

What kind of uses wouldyou like to seen the McDowell Road area?

The preferred land uses most commonly
identified by respondents asbownin the bar
chart. Seventytwo responses wereceived
in the survey.

Uses mentioned once wetar salesCar
Wash,Farmers markeCondos Foodstand
Hotel, Light governmental are&jore
commercial use along McDowell Rd. east of
1017 as originally plannedylore dants by
walkway, plants are ollultipurpose

building, Native craft businesot a strong
corridor for businesffice buildings,

Outlets, Schoo] Six lane street (0k)

Communityowned Businesse:

McDowell Road area: Preferred use

Restaurant
Hotel
Shopping Centel 6
Retail Stores 5
Grocery Store 4
Warehouse

Nothing
Gas Station
Entertainment
Park

Light office

Mixed use
Convenience Store

W wWwwww

NDNDNDN

0 2 4 6
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Results of the Land Use Mapping Exerciséor McDowell Road:

Thebarchart indicates the responses received i
the mapping exercise for different land uses.
Participants placed 57 land use tags in this area

The land use chosday the most participants was
small retail shops, followed by farmers market,
restaurants, park/plaza and offi@igces.

The land uses chosen only oneerelLarge Retalil
Store, Auto Sales and Service, Townhome/Conc
Gas Station, Grawy Store, and Stay the Same.

McDowell Road area:

Uses identified in Mapping Exercise

Small Retail Shop
Farmers Market
Restaurant 4
Cultural Area
Office/Services
Medical/Dental
Park/Plaza

NN NN

0 2 4 6 8

10 12

Are there uses you would not like to see in this area?

30

McDowell Road area:
Are there uses you would not like to see in this area”

26

20 16

IR
w

10

Yes No

No Response

If so, what are they?

Thebar chart on the right identifies the most popul

responses to the survey questionnaire.

Uses not preferred mentioned once wéngldings,
Businesses, Factory, Land use unless tribal land,
Major businesse$Jining, Nothing,Offices, Sewer

McDowell Road area:
Uses not Preferred

Industrial

Liquor Sales =

0 2 4

6

CASINO ARIZONA AREA

Would you like to see future
development within ¥ mile of the
Casino enhance/complement the
Casinoactivities?

Forty respondents felt thétiture development

Would you like to see future development
within 1/4 mile of the McKellips Casino
enhance/complement casino activities?

60
40
20 6 9

40

Yes No No Response

around the @sino should enhance and complement the casino activities.

16
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What kind of uses should be developed in tharea around theCasino
Arizona?

The preferred land uses most commonly

identified by respondents asaownin the bar Casino Arizona at McKellips area:
chart. Seventytwo responses wereceivedn Preferred Uses
the survey.

Hotel 4
Uses with one responseas Amusement Park, Shopping 0
Ball fields, Car DealerColiseum, Dental/Vision Restaurant !
care Optical Warehousé?laza,Uses that take | Businessfornogamblers 5
advantage of high visibility, Good tax revenues Entertainment f
Maximizereturn on capital investments, Gas Station 3
Painting,Plant greenery plantBawwows, RV Recreation areas for youtt 3
Park, light office, Small business and Amphitheater 2
community owners only, light industry, Gas Office Buildings
Station, Outlet mall, Tall buildingsTaxi Clothing Store 2
service Water ParkDevelopment needs to be 0 5 0 15
mind full of the residents and land/ners within

an area for it is their tad handed down through
generations and on.

Results of the Land Use Mapping Exercise:

The bgrchart inplicates Fhe responses received.ir_l the Casino AZ at McKellips area:
mapping exercise for different land uses. Participan Uses identified in Mapping Exercise
placed 52 land use tags in this area.
Small Retail Shop 5
The land use chosen by the most participants was E‘f]'t‘e’f;%nsq‘e"r:te 2
small retail shops, entertainment, grocery store, Restaurant .
park/plaza, office/services and light industrial. Hotel 3
Park/Plaza 3
The landuseschosen once by participants were Larg gg_ht '/gdus_‘”a' ;
Retail Store, Farmers Market, Warehousing, Auto eerervices
Saks and Service, Townhome/Condo, Laundromat, 0 2 4 6
and Stay the Same.
Are there certain uses you would ._ _
not like to see developed in this Casino Arizona at McKellips:
Are there certain uses you would not like to see
area? developed in this area?
40 28
20 13 14 -
0
Yes No No Response

17
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If so, what are they? Casino Arizona at McKellips area:
Uses not preferred

Thebar chart on the right identifies the most

. . Industrial 9
popular responses to thg sunggiestionnaire. Heavy Industrial 5
Uses not preferred mentioned once wéngto Offices 4
Mall, Bars,and Mining Housing 2
Business Building: 2

MCKELLIPS ROAD, EAST OF THE
101 FREEWAY AND SOUTH TO THE RIVER

NOTE: It seemed thagparticipants looked at this area as containing three separate areas; the area
southeast of McKellips and 101 Freeway intersection; the natural resource area and the Southeast
portion of the area. This explains the apparent conflicting results.

How should the area be used, developed or _

.. McKellips Road area east of SR 101
restored after the sand and gravel mining Preferred Uses
operation is completed?

Linear park with Lake: 8
The preferred land uses most commonly identified b L'ghtg;i‘:)s;irr']‘: 4
respondents aighownin the bar chartFifty responses Industrial
werereceivedn the survey. Manufacturing [l 2
Commercial 2

Uses wih one response wer&usinesses Tribal
Members would be able to utiliziéntertainment
Housing for Communityviembers Office park,Park
andRide, RV Park]f along freeway developments okaleave it alone, Mine out the sand and
gravel operations, Movie theat&othing Office, Renewable energysolar, produce electricity
for Community,Small public parkStart now crafting quarries for future uses, Warehousing,
Water activities.

Results of the Land Use Mapping y -dMC}Ff"Lp? Rh;l)ad area;
EXGI’CISG Ses jaentimied in Mapping exercise
Manufacturing 19
T . . Light Industrial 16
The chart indicates the responses received in the Warehousing 15
mappng exercise for different land uses. P'ndkt;;tlfia' 8
Participants placed 81 land use tags in this area. | giech Researct 5

Medical/Dental

The land use chosen by the most participants wa A“t‘;;ae'e;ef‘aﬁ‘;‘gf(‘ 2
Manufacturing, Light Industrial, Warehousing, Hotel 2
Industrial, Park/Plaza, Biotech Research,
Medical/Dental, Auto Sales &ervice, Large Retail
Store and Hotel.

The landuseschoseronlyonce by participants were farmeros

18
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Are there uses you would not like to see developed in this area?

McKellips Road (South area): Are there uses yo
would not like to see developed in this area?

30 26
20

20
10

Yes No No Response

If so, what are they?

Thebar chart shows the mgsbpular responses the

survey questionnaire. There were 20 responses McKellips Road area east of SR 101
received Uses not preferred

Uses not preferred mentionedly once were: Industrial, Warehouse 6
Industrial may be okay if behind other uses Landfills 2
Corporation officeshigh-endbusinesses;hemical o 2 4 & &
plants, @s stations, Storesfi@es, Residentialstrip

clubs, things that detract from this area. Be cautious
of cultural sites Water dams.

Currently, the area is zoned mostly for Industrial uses. Should there be a
continued emphasis on industrial uses in this area?

Seventeeparticipants responded
fyed anrdeslpponded fir

Currently, the McKellips Road area is zoned for
Industrial uses? Should there be a continued
emphasis on industrial uses in this area?

40

23
17
20 15
0 —_—_—-:
Yes No No Response
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SOUTHWEST CORNER OF COMMUNIT¥cKellips Road west of

the 101Freeway)

What kind of uses should be developed
in the Southwestcorner of the
Community?

The preferred land uses most commonly
identified by respondents asbownin the bar
chart. Seventythree responses wereceivedn
the survey.

Uses with one respongeas Amusement park,
Auto facilities,Brake shop, BiotectBus service,
EnvironmentaBuilding, Living areasGas
Station,Offices, Plazas, Racewaggenovate

McKellips Road area West of SR 101
Preferred Uses

Entertainment
Hotel
Business Parl
Small Retail
Large Retail
Tall buildings
Amusement Park
Park/Plaza
Restaurants
Light Industry
Historical Facility
Commercial Uese:

Scottsdale 6, RV Par§hopping Mall Skate

parks,Theme ParkwarehouseWater Featuredf river restoration continues commnogal

development could thrive.

Results of the LandUse Mapping
Exercise:

Thebarchart indicates the responses received in
the mapping exercise for different land uses.
Participants placed 8and use tagin this area.

The land use chosen by the most participants we
restaurant, hotels, entertainment, large retail stor
park/plaza, warehousing and auto sales & servic

The land chosen once by participants was
medical/dental, farmers market and manufacturir

Southwest area (Section 12):
Uses identified in Mapping Exercise

Restaurant

Hotel
Entertainment
Large Retail Store
Park/Plaza
Warehousing
Auto Sales & Servic
Office/Services
Small Retail Shop
Stay the Same
Light Industrial
Townhome/Condo
Biotech Researct

20
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Are there uses you would not like to see

in thiarea?

40

Section 12 area: Are there uses you would nof
like to see in this area?

20 16

No

Yes

No Response

If so, what are they?

Thetwo most common responses are
shown in the bar charfThere werel5
responses received

Uses not preferred mentionedly once
wereAuto Mall, Big Box Storesl.iquor
store,Motels or hotels, mining,

Industrial Flex Buildings, Garag

McKellips Road area west of SR 101
Uses not preferred

Gas Station

Warehouse

Should buildings in this area be allowed
to bemore thansixst or i es
and with more intensity (similar to
Tempe across the&salt River)?

Twentyt w o
responé dyedi .

partici pam@idd8 r

ZONING STRATEGY:

(o

Should buildings within Section 12 area
be allowed more than 6 stores (80 feet)
and with more intensity?

30 22
20

10

No

Yes No Response

Is it appropriate to revise the
Ordinance to encouragesimilar types
of usesin specified locations to create
ACharacter Areaso

Thirty-seven (37participants responddtly e s
andseven (7yespondedi n 0 0

Is it appropriate to revise the Ordinance to
encourage similar types of uses in specified
locations to create "Character Areas"?

37
40

20

Yes No No Response
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_If S0, hOW would you_ re_gl'"ate If so, how would you regulate incompatible uses
incompatible uses withinthe within the "character areas"?

nCharacter Areasdo ? 25

20
.. 15
Twenty (20) participants responded | 19 8 - l
n - - 2
allow the $ses with specific 5 :- ]

requi r e me8respanded e o P < g @ @
finot to allow the use, (B)i v e < . o 208 Sz s
respondedidiscourage the uée, a 23 £3 3 g ¢ g 3 g
~ = Q 2 a
two(2)r esponded dal g g <=(°m§ 2 S

DESIGN

) ) ] Is it appropriate to revise the ordinance to
Is it appropriate to revise the encourage similar designs and appearances
ordinance to encouragesimilar within a specific character area?
designs and appearances within a 40 32
specific character area? 20 9 1

0

Thirty-two (32)participants responddily e s Yes No No Response
and five(5) respondedi n 0 0

THE FOLLOWING QUESTIONS RELATE BPECIFIQSES IN THE
COMMERCIAL CORRIDOR:

1. Would you allow Auto Malls Would you allow Auto Malls and/or
and/or Dealerships? Dealerships?
40 50 29
Twenty (20)participants responded 20 6
fi y eaaddtwentynine (29)responded 0
finoo Yes No No Response
2. Would you allow Recreational Would you allow Recreational Vehicle (RV)
Vehicle (RV) parks? parks?
40 34
Thirty-four (34)participants responded | 20 25 6
i n aral fifteen (15)yespondedi y e s ¢ ©
Yes No No Response
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What if the RV parks were
Ahi gh qualityo
landscaping and development
standards) would you allow
them?

Twenty-eight (28)participants
respondedi y easdbwenty-two (22)
respondedi n 0 0

Would you allow Timeshare or
Vacation Rental residential
units?

Thirty-two (32)participants responded
i n arwsevereen (7) responded
Afyeso

Do you like the idea of a
TechnologyCampus affiliated
with a University?

Thirty-four (34)participants responded
fi y eaaddfifteen (15yespondedi n 0 0

Would you allow a private
Hospital or major Medical
Center?

Thirty-four (34)participants responded
i y eaaddfifteen (15yespondedi n 0 0

Would you allow an Amusement
Park and/or Amusement Rides?

Thirty-four (34)participants responded
fi y easddfourteen (14despondedi n o

23

30
20
10

If RV parks were "high quaity", would you
allow them?
28

P4

Yes No No Response

40
20

Would you allow Timeshare or Vacation
Rental residential units?

32

17
4-_-_()‘

Yes No No Response

40
20

Do you like the idea of a Technology
Campus affiliated with a University?
34

15

Yes No No Response

40

20

Would you allow a private Hospital or
major Medical Center?

34

Yes No No Response

40
20

Would you allow an Amusement Park
and/or Amusement Rides?
34

14

Yes No No Response
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10.

11.

Would you allow selfstorage
facilities?

Twenty-seven (27participants
respondedi n ara twentytwo (22)
respondedi y e s 0

30
20
10

Would you allow selfstorage facilities?
27

Y4

Yes No No Response

Would you allow heavy
industrial uses (manufacturing,
processing)?

Twenty-eight (28) participants
respondedi n ara twentyone (21)
respondedi y € s 0

30
20
10

Would you allow heavy industrial uses

(manufacturing, processing, etc)?
28

‘E-E-_;;

Yes No

No Response

Would you allow Biological
Research facilities (for cloning,
animal research, stem cell, drug
research)?

Thirty-three (33)participants responded

40
20

Would you allow Biological Research
facilities?
33

15

Yes No No Response

i n an fifteen (15yespondedi y e s

Would you allow condominiums
or apartment units above
commercial buildings, only for
the Community Members?

Thirty (30) participants responded
fi y easddsixteen (16)espondedi n o0 O

40
20

Would you allow condos or apartment
units above commercial buildings, only for
the Community Members?

30

16

Yes No No Response

Any other comments?

1.

aprown

~N o

Do notdevelop out the people (tribal). Just remember that population is growing and

the land remains the same.

Need to look ahead we need to bring in a new design
Important to exercise control to maximize the success of each use
Great workshop! Staff were very informative and helpful

Whi |l e
buildings

design

contr ol

i S neededidentical

Developers should not have inpato Ordinances and design guidelines
Developers should pay for multiple review of designs (allow two then charge)

24
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8. Developers should pay for land owners meetings (employeefood rent of space, etc.

9. Developer should pay for any revision made to zopegnit as this starts process all
over and cost the community money not developers

10.The concept is sound for tourism.

11.Contact all stakeholders

12.Keep it simple and native plants

13.General sense is that the development to date is relatively low density.dSpthe
density will be much greatérmore like the Tempe Town Lake area. Keep it on west
side of freeway. Jack up density, F.A.R. in this area.
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Cultural Design andResponses to Visual Preference
Survey

Workshop participantanswered questions
abouthow various alsame ¢
and Piimash cultures could be incorporatec
into the design of new developments. As
part of thisexerciseparticipants indicated
preferences about various aspects of a
development including buling materials,
signage, dndscaping, open space/plazas,
shade, and lighting and various expressio
of culture such as sculptures, paving
patterns and colosijte layoutetc.

WHICH DESIGN APPROACH m?) YOU PREFER? RES PO N S E TO DESERT CLI MATE

SHADE

LANDSCAPE

Shade on
windows

Lush, tropical landscapes and %Ive and arla adapted trees

turf areas? | i. .:ndshrnbs?..
|
® [ ]
@ |° °e
e @ ° o N _
. 09 . g @ Shade at entries
= ade on walkways

.hade on outdoor areas

WHICH DESIGN APPROACH DO YOU PREFER?
p HOW IMPORTANT IS IT TO INCLUDE SHADING IN THE DESIGN?

YR

. Very Important @ Somewhat Important Not Important
@ gy here)
® I
[ ]
0% 00

Space
between
buildings

Tt
Formal rows and i Informal gement ofgy |
of shrubs and trees? [ shrub.s and trees?

| °
|®_® [ ] i ==
. ® o

| [ ] .. ‘ Special

| event areas
le

WHICH MAINTENANCE APPROACH DO YOU PREFER?

.09

Water

‘s‘“"." features
"' OUTDOOR SPACES

HOW IMPORTANT IS IT TO INCLUDE OPEN SPACE AND USEABLE OUTDOOR |
SPACES IN THE
Somewhat

L ]

HEDESION? - i S|
Important ‘ Not Important
", P :

i A e i

 plant growth controlled by | | Plants allowed to grow with |

® frequent pruning? ®  minimal pruning? 4
TN X A
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Participants voted by placing colored dots in the boxes indicating their preferences as shown in
the above photographs. The responses to the cultural design portiomoéstiennairend the
visual preferencsurveyaretabulated on the following pages.

Question: What are the most important “Cultural Values, Traditions, Customs or
Preferences” that should be reflected in the design of the development?

Responses:

. Color

. Height of structures

. Motiffs — Hohokam design

. Doesn’t matter — just something nice

. The colors of buildings, Try to keep character of

area and not lose it to development, look to
future, excellent to incorporate culture but not to
the extent that all buildings look the same Do
incorporate culture into designs,

. HIMDAG, once you know the meaning you won’t
need preferences

. River, cactus
. Cacti
. Colors that represent land, people, habitat etc.

Patterns and shapes that symbolize the culture.
Use of our natural resources i.e., river, rock, sand,

stone, etc.

. Updated tradition and customs or preferences

d Efficient use of land, minimize look of foreign
intrusion

. Cultural values, sensitivity

. Akimel designs to tell a story

. Land marks, tribal seal, natural colors tribal arts
and crafts

Question: Please describe 3 specific design
idea you'd like to see incorporated into future
development. (e.q., pattern, color, shape, form).

Responses:

*To leave as is due to only a handful of people
(family) who do get monies from the leased area —
not all community members get any which causes
non-culture/traditional to mean anything due to
“we are rich” attitude.

*Red and Brown colors and steel metal colors
*Through access to freeway, light industrial, earth
tones, traditional colors, patterns

*Would lean towards shape and form

*l am not Frank Lloyd Wright

«Circular types, basket designs, imbedded rock,
native, material should be native
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RESPONSE TO DESERT CLIMATE

windows

Shade at entries

Shade on walkways
Shade on outdoor areas

| HOW IMPORTANT IS IT TO INCLUDE SHADING IN THE DESIGN?

Very Important Somewhat Important Not Important
{place voting dot here}) (place voting dot here) (place voting dot here})

Space
between
buildings

Special event el
areas

Outdoor
seating

Water

features
OUTDOOR SPACES
HOW IMPORTANT IS IT TO INCLUDE OPEN SPACE AND USEABLE OUTDOOR
SPACES IN THE DESIGN?
Very Important Somewhat Important Not Important
{place voting dot here) {place voting dot here} {place voting dot here)
50 1 0
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