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	Job title
	Account Director, Strategic Accounts

	Reports to
	Vice President, Client Development

	Date
	02/1/15

	FLSA
	Exempt; Professional

	Location
	Virtual; East Coast


Overview
A Strategic Account Director (AD) is responsible for the on-going success and partnership of IDT911’s largest and/or most strategic clients. The position has responsibility for:

· Expanding existing services, cross selling into and migrating clients to new platforms (as needed), client retention and renewals, increasing the number of clients willing to be a reference. 
· Generating client cross sell leads, turning leads into client opportunities and closing client opportunities.  
· Facilitating the implementation of all new clients and new client services within in their territory.  

Duties and Responsibilities

Responsibilities include, but are not limited to, the following:

Client Relations

· Develop and deliver strategic client business strategies and plans that contribute to the key metrics of the position (incremental revenue, client retention, client satisfaction, increased usage, and other growth opportunities for clients)
· Achieve client satisfaction and retention objectives through ongoing relationship development and reinforcing the value of IDT911’s services to the client. 

· Maintain accurate records in Salesforce (or other CRM systems) of all client prospecting and relationship development activities 

· Actively participate and facilitate client implementations

Client Sales Development

· Achieve expansion revenue goals by growing existing client accounts 

· Negotiate and close client sales and contract renewals within the existing client base.  

· Follow established sales processes and methodologies. 

· Create and conduct effective proposal presentations and RFP responses that identify prospects business problems, the impacts of their problems, and the Identity Theft 911 solution(s) to their problems

Organizational Support

· Develop and deliver to clients a client specific Stewardship Plan and Client Business Reviews that can also be used by other Account Directors to adapt and adopt for clients with other territories

· Lead internal projects that may impact clients or the Client Development team

· Participate in industry related trade shows, client specific events, and other marketing-related activities

· Mentoring new hires and assisting with the on-boarding and training of new Account Directors

· Develop training and best practice processes and, deliver in Client Relations training and on-going team meetings

Qualifications

· Bachelor degree in Business or other related field; equivalent related work experience may be considered in lieu of education
· 8+ years consultative, B2B account management/sales experience in varied industries; insurance industry expertise preferred

· Experience using a CRM system (Salesforce.com preferred)

· Computer proficiency in Word, Excel, PowerPoint and Internet

· Demonstrated ability to analyze complex situations, define key objectives, and develop action plans to achieve desired outcome. 

· Proven Account Management or Client Relationship skills with large complex clients

· Ability to develop and deliver presentations to small and large groups of people

· Proven ability to engage and interact with internal teams to drive processes to resolve client or business challenges 

· Highly developed issue resolution and conflict management skills

· Excellent verbal and written communication skills; good listener

· Excellent relationship building skills; able to effectively network

· Must be organized, detailed-oriented and able to multi-task

· Action oriented and focus on problem solving

· Self-motivated; high achiever

· Team player; flexible and adaptable

· Able to travel up to 50% domestically and internationally
Working Environment
This position is in a professional office environment.  It requires the ability to communicate effectively in professional English.

This position has no direct reports.

Written by: (Peter Moraga, VP Client Development)
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